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While many businesses recognize the importance of email marketing, designing emails that successfully communicate product 

value and convert customers is a recurring challenge. 



Some companies lack the expertise to create impactful designs, while others struggle with the technical skills to execute 

campaigns flawlessly. 



And, often, many simply don’t have the resources to develop and consistently run an effective email marketing strategy.



That’s where our  come into play. We provide the strategic, creative, and technical support businesses need 

to transform their email marketing efforts.

Email Design Services
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From 2019 to 2021, we helped our eCommerce client 
create and implement an email design strategy that:

GreenEco


Grew their list 

to over 

90K subscribers

Increased revenue from 
automations

by 80%

Boosted holiday 

email sales

by 810%



Client Background


GreenEco

GreenEco

 is an eCommerce store that sells eco-friendly kitchen 

and household items made from sustainable materials. In 2019, 

they partnered with us to grow their email list, implement a 

robust email marketing strategy, and drive customer retention 

and sales through email.







At the start,  had about 1,500 subscribers and lacked a 

formal email marketing strategy. We assisted in designing, 

coding, and delivering emails, transitioning them from a basic 

email platform to a more advanced CRM, and ultimately helped 

them grow their list to over 90,000 engaged subscribers.



About the Project
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The Strategy

We developed and executed a series of more than 60 email templates for GreenEco. Here are some of the best practices we used 

to ensure their email designs resonated with their audience:
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Email Design Best Practices 

We Implemented


1 Compelling Headlines That Highlight Offers

Each email opened with a strong headline that conveyed 

a clear offer, drawing customers in.
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2 Visual Hierarchy for Easy Scanning

We structured emails to guide the viewer’s eye, using 

bold headers, vibrant imagery, and contrasting colors 


to emphasize key points.

3 Address Pain Points with Copy & Imagery

We targeted the most common customer concerns—

sustainability, product quality, and convenience—

through strategic copywriting and visuals.


4 Creative, Engaging Copy

Emails featured a tone that was both fun and 

informative, keeping readers entertained while 

promoting the products.
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5 Relevant, Personalized Messages

By leveraging data, we tailored content to customer 

behaviors and preferences, ensuring each email felt 

personal.

6 Focused, Simple Messages

Rather than overwhelming customers, we kept 

messaging short and to the point, focusing on one 

primary CTA.

7 Building the Brand, Not Just Promoting Products

Alongside promotions, we helped build GreenEco’s brand 

with content that highlighted their mission and values, 

reinforcing their brand identity.
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The Results

These results demonstrate the power of thoughtful email design in not only driving revenue but also enhancing customer loyalty 

and engagement. By implementing these email design strategies, GreenEco achieved remarkable results:

Increased subscriber list

from 1,500 to over 90,000 

in under two years.

Grew by 80%

Revenue from automated 

email sequences

Holiday email revenue

surged by 810%, turning the holiday season 
into their most profitable period.

Boosted open rates by 35%

and click-through rates by 22%, reflecting 
highly engaged audiences.



